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Effects on Business Efficiency of Application of Information and
Telecommunication Technology to Major Steel Companies

Tatsuo Naxamura, Atsushi Suzuki, Akito Toi, Junichi Sato and Takao Sumizu

Synopsis : This research is aimed to estimate the present situation of introduction of information and telecommunication technol-
ogy by Japanese major steel companies and make clear its more useful ways in the future with the analytic hierarchy
process called AHP method. Furthermore, we made the similar survey on a chemical company and several governmen-
tal institutes to compare with the results on the steel companies. As far as our investigation is concerned, the steel
companies have been found to be yet fairly behind the said other organizations compared in terms of introduction of
the information and telecommunication technology into their business activities and have more possible areas to be

targeted upon to improve their business efficiency.
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